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The following examples of potentially misleading packaging have been identified in shopping trips during 2017. 

 

They were selected by John Noble of the British Brands Group. Evidence has not been gathered to confirm to what 

extent shoppers have been misled by any of the examples. 

 

wŜǎŜŀǊŎƘ ǎƘƻǿǎ ǘƘŀǘ ǎƛƳƛƭŀǊ ǇŀŎƪŀƎƛƴƎ ƛƴŎǊŜŀǎŜǎ ǘƘŜ ƛƴŎƛŘŜƴŎŜ ƻŦ ƳƛǎǘŀƪŜƴ ǇǳǊŎƘŀǎŜ ŀƴŘ ƛƴŎǊŜŀǎŜǎ ǎƘƻǇǇŜǊǎΩ 

assumptions that the copy comes from the same company or has the same quality and reputation as the original. A 

summary of the most recent UK research is provided at the end of this document. 

 

It has not been confirmed in every instance whether the same manufacturer makes both the original and the 

product in similar packaging. Were a manufacturer to make both products and they were identical, then the 

similarity would not be misleading. Indeed the packaging would be potentially helpful to shoppers, identifying 

where there is true similarity. 

 

Examples are presented side-by-side for comparison purposes. This may not be how the products are presented in 

store. The original product may be alongside, on a different position on shelf, on a different shelf or not present. 

The retailer determines shelf position, as it does the retail price at which both products are sold. 

 

The side-by-side presentation helps careful comparison. That however is not how people tend to shop. For familiar 

products regularly purchased, shoppers rely on subconscious and System 1 (fast) decision-making, making their 

choices in a matter of seconds. Few use shopping lists and few read labels, relying on colour and shape primarily to 

identify products. 

 



  



 
 

  



 

 

 

 

 

 

 

 

    

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 



 



 



 



 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 


